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Polyfoam, General Tire’s superior polyether-type foam, is setting an PP uns 
exciting new trend in today’s furniture. Adopted by top designers and omnia. emma Tei 
Polypoam Division manufacturers, Polyfoam offers so much that no other material can (oh 
match . . . extra comfort, durability, smart lines, strength, light weight, \nie \is 
GENERAL flame resistance. These and other points of superiority make your selling | wed ‘ df 

job easier and more effective when you put nationally-advertised Polyfoam . =>“ = 
<aannanet on your sales team. So display furniture with the Polyfoam labels, and ~~ es <s 

watch sales soar . . . customers are looking for Polyfoam! vo seme os ae coe x< 


es CUSHIONING MATERIAL 


Tie in with the Polyfoam Promotion Program, featuring <oumane 


* opomess 


BANNERS +« HANG TAGS «+ PUBLICITY + NATIONAL ADVERTISING + SAMPLES Seocaamone 
LITERATURE + MAILERS + POINT-OF-PURCHASE TALKERS « ENVELOPE STUFFERS [i 





THE GENERAL TIRE & RUBBER COMPANY :- POLYFOAM DIVISION - MARION, IND. 








































Big, beautiful yes, and brawny, too! For in both the Hi-Cube and 


Extra Hi-Cube models, Dorsey engineers have developed trailers with eye-appeal 
— customer-appeal — as well as traditional Dorsey strength. The standard model 
shown above is 91’ inches wide inside, with 28-inch floor height and 42 inches 
between wheel boxes. 





And Dorsey gives you all these features 
for safety and trouble-free operation 
@ Two-speed landing gear with recessed fold- 

ing handle 


Four rows of forged steel rope cleats with 
plastic shields. 


Full length rear doors 





Famous Dorsey translucent roof cap 


Recessed cam-type locks and rear lights 





For maximum capacity, the Dorsey with drop 
center axle has even lower floor height — 22'2 
inches — with inside height of 98 to 125 inches. 


One piece spaceless tailgate 


4 
@®eeese se 


48-inch curbside doors 


Your Dorsey Distributor is a substantial, independent 
businessman with complete service facilities. 


DORSEY TRAILERS / ELBA, ALABAMA 
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New John Stuart Showroom Designed by Peabody 


FAMOUS AMERICAN 


FURNITURE 


DESIGNERS 


New Designs 
by Larry Peabody 


“The Impact of a Design Program 
Is Only as Far Reaching as the Impact of The 
Merchandising Program Behind It." 


be general development of taste 
is probably the most important 
stimulus behind the home furnishings 
industry today. 

Only when the real meaning of 


“taste” as it applies to the American 
public is understood at every level— 
by the designer, the manufacturer, 
and the merchant—are we taking 
advantage of this healthy, stimulating 
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factor in our economy. 

What is the current definition of 
taste, and how should the industry 
carry it through to its logical conclu- 
sion? 
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Peabody Design for Nemschoff Chair 


Taste, in my opinion, is a combina- 
tion of factors. A home furnishings 
product meets the requirements of 
taste when it is well designed in a 
way related to the age in which we 
live, well made so that it satisfies an 
emotional as well as practical need 
for quality, and properly merchan- 
dised at a moderate price so that the 
tastemakers responsible for this de- 
velopment may buy and enjoy it. 

That some manufacturers under- 
stand the impact of taste and others 
do not is especially evident right now, 
when in the midst of an economic 
recession, some factories are on full 
production and even overtime sched- 
ules. Such is the case with Richard- 
son Brothers of Sheboygan Falls, 
Wisconsin, for whom I have designed 
the collections known as Group |] 
and Group II. 

Richardson Brothers is a firm with Peabody Design for Grosfeld House 
the prestige of 100 years as a quality : 
furniture factory behind it. At the 
January 1957 market in Chicago, 
the Richardson line featured six differ- 
ent groupings, representing a style 
range that ran the gamut from Early 
American to modern. But in the 
course of the next twelve months 
came an emphatic change. 

By January 1958, Richardson was 
devoting 75 per cent of its produc- 
tion facilities to Group I, a contem- 
porary collection of all-purpose case 
pieces. Group I was so immediately 


(Continued on Page 17) 
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hoff Chair and Joerns Bros. Grouping 
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Aerial view of Louisville plant of Kroehler Manufacturing Company 
where “Permanized’ bedroom and dining room furniture is produced. 


KROEHLER’S 


Case Goods Operation at Louisville 


Acquisition of Mengel Furniture Division was Kroehler's Tenth 
and Most Significant Purchase in Firm's 65 Year History 


L ATE IN 1956, WHEN KROEH- 
ler Mfg. Co. acquired the furniture 
division of The Mengel Company of 
Louisville, Ky., it tripled the com- 
pany’s production of case goods and 
at the same time fulfilled a founder’s 
dream: that of making furniture for 
the entire home and selling it from 


By ALICE ALEXANDER 


coast to coast. 

Kroehler has traditionally been 
known as a manufacturer of up- 
holstered furniture. Prior to the 
acquisition of the Louisville opera- 
tion, the firm had produced bedroom 
furniture for distribution in Canada 
and 14 midwestern states. But not 
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until the acquisition of Mengel did 
the long-term dream of P. E. Kroehler, 
who founded the company 65 years 
ago, come true. Today, the former 
Mengel plant makes bedroom and 
dining room furniture in the medium 
price range under the Kroehler 
“Permanized” label—and distributes 
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it nationally. 

Along with a business shipping 
over $11 million in case goods an- 
nually, Kroehler acquired one of the 
largest single furniture factories 
under one roof: the Louisville plant 
occupies 608,000 square feet on 44 
acres of land. Built in 1923 to manu- 
facturer wooden automobile bodies, 
the factory at Louisville was con- 
verted to furniture production in 
1945. Sales increased rapidly over 
the past decade until Mengel’s 
furniture division became one of the 
nation’s largest producer of case 
goods. 

The acquisition of the Mengel 
business was Kroehler’s tenth and 
most significant purchase in its 65 
year history. It followed close on 
the heels of the firm’s purchase of 
a Canadian case goods factory, the 
Durham furniture plant at Durham, 
Ontario, in 1954. These two moves 
rounded out Kroehler’s line sub- 
stantially and brought about distri- 
bution of case goods into those areas 
which had previously been penetrated 
only by the company’s upholstered 
furniture. Kroehler has operated up- 
holstering plants in Canada since 
1915. 

The company embarked upon case 
goods production for the first time 
in 1930 when it bought The Luce View of finish mill in Kroehler Louisville Plant, showing finished furn- 
Furniture Shops of Grand Rapids. iture parts ready to be assembled into Kroehler Permanized Bedroom and 
This business was shortly transferred Dining Room Furniture. 
to Kroehler’s Plant #3 in Kankakee, 

Illinois, Craftsmen and cabinet makers Assembled pieces of furniture are awaiting loading on a platform-styl 
were collected from Grand Rapids conveyor that will carry them through the finish booths fot ad 
and elsewhere and the entire plant vens. 
devoted to making bedroom and oe eT | 
dining room furniture. Today, Kroeh- TL wf iv all 
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ler “Custom-Crafted” bedroom furni- ee et we tal 
ture is made at this plant and dis- a ss Sateen 
tributed to 14 surrounding states. paNet wi? wi per » a 
Kroehler’s three case goods fac- : wig 
tories—at Kankakee, Louisville and 
Durham—operate independently and 
supplement rather than compete with oe 
one another. Together, they cover : 
a broad range in styling and price, ‘ 
as well as in geographic distribution. — 
From lumber in a raw state at 
Louisville, Kroehler now produces 
finished case goods in a completely 
integrated plant through many pro- 
cesses of manufacture. 
Lumber is both air and kiln dried 
before being cut and glued for core 


















stock. Fine veneers are applied within 
the plant to core stock for sides, 
fronts and tops of the case pieces. 
In the case of hard maple and fruit 
woods the wood is processed directly 
into furniture. 


(Continued on Page 25) 





CASEGOODS TRENDS 


These exclusive FURNITURE News charts are 
based on data supplied monthly by N.A.F.M. 


Your Choice for Convenience 
in PITTSBURGH 
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= Hotel Pittsburgher 


Right in the heart of the 
Golden Triangle 400 out- 
side rooms with TV and 
every comfort of modern 
hotel design. General 
| Forbes Lounge and Dining 
Room Air Conditioning 
Airport Limousine and 


Taxi Service 


i Forbes Avenue Below Grant 
} 
ont. ATlantic 1-6970 











compared 
to last 


Jacktown Motor Hotel 


The very finest accommo 
dations. 60 air-conditioned 
rooms with TV, telephone, 


month 


combination tile baths. Ex- 
cellent dining room. Facili- 
ties for group parties 15 
to 500 


Route 30 Irwin, Pa. 


I mile West of Irwin Interchange 
UNderhill 3-2100 


Hotel Pittshurgher Motel 





ei ei 


. \KNOT / 4 


Opposite Greater Pittsburgh Air- 
port on beautiful Airport Parkway 
West. 56 luxurious air-condi- 
tioned rooms with tile bath, TV, 


(a4 i) 
IK ) 


Mores < 


| 
| 
private phone. Courtesy car to | 
and from airport. | 


AMherst 4-5152 
Joseph F. Duddy, Gen. Mgr. 





* Teletype Service. For immediate confirmation of reservations 


at no charge . . telephone any Knott Hotel-or teletype PG-29 
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YOU CAN Cause MORE SALES 


WITH THIS Effect ant 
QUILTED masLanpb DURAN 


It makes good sales logic to capitalize on 
consumer preference. You can do so ina big, 
profitable way with Quilted Masland Duran... 
upholstery’s newest fashion accent ... a strong, 
elastic fabric backed face material for superb 
combination effects on all styles of furniture. 
Distinctive colors. Write for samples. ~~ 
The Masland Duraleather Company, a 4 


Dept. 56, Philadelphia 34, Pa. Plasland Duran 


Vinyl upholstery 
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UPHOLSTERED TRENDS 


These exclusive Furnrrure News charts are 
based on data supplied monthly by N.A.F.M. 
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Curiosity... 


Webster says it’s the eager 





concern to get knowledge 





Orders 
of; or any object (such as Shipments Received Cancellations Orders Receivable —Payrolis «=» Employment 
this ad) adapted to excite 


your interest or inquiry. 


Every month many leaders 
in industry offering prod- 
ucts or services utilize Fur- 


niture News to convey their 





important messages to its 


subscribers who comprise a 
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most influential group in 


<a 


the woodworking industry. 


Subscribers and advertisers 





¥ 
, , ¥ 
: Orders Unfilled 
alike realize the importance : Sie Gund Genii —_ Accounts ‘ 
of an enlightening editorial  & | 
4, } 
environment and take ad- | 
y vantage of it. The cost... | 
| 
nothing. Subscribers invest ¢% | 
eo | 
$2 a year. An advertisement & | 
© | 


this size in Furniture News | 


requires an investment of 





only $65 a month. 


e Can you afford not to 


partici pate? 
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€ Shipments Recowed — 
FURNITURE 
NEWS : | 
ian | 
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EXCLUSIVE REPORT FOR YOU,BY DAN ADAMS 


Selling Ourselves out of the Recession. That’s a formula which 
has been creating great excitement throughout the country, 
as businessmen band together in an effort to work up 
public enthusiasm for buying new things. 

It started in the automobile industry, with a rash of 
“You Auto Buy” promotions which helped whittle down 
car inventories in a score of markets from coast to coast. 
Now it is spreading to other lines of merchandise, as con- 
sumer goods manufacturers, retailers and local advertising 
media—particularly newspapers—give it a try. 

President Eisenhower is all for it, of course. When 
Washington automobile dealers staged their “You Ought 
to Buy” drive, he sent a personal message praising their 
initiative. Other branches of government are watching 
with interest, too. There’s some scepticism that high- 
pressure selling can overcome basic forces behind a wide- 
spread business recession. But obviously any progress 
that’s made toward clearing up backlogs of merehandise 
is going to help. 


This Recession is Different. That’s one reason why optimists think 
the organized sales drives now getting underway through- 
out the country can make a really important contribution 
toward curing the drop in employment and production. 
Many consumers are spending much less than they are 
earning, so there obviously are a lot of potential sales to 
be made. 


Symbolic of Government Support for the “let’s-sell-ourselves-out- 
of-the recession approach” is the big sales drive for electric 
appliances organized by rural electrical cooperatives at 
the suggestion of the Rural Electrification Administration. 
There are over 980 of these co-ops in 2,600 counties in 46 
states. At the suggestion of REA they have set aside May 
19-June 14 as a period for intensive promotion of new 
electrical appliances and equipment for farm homes and 
farms. Their campaigns are locally developed, in coopera- 
tion with appliance and equipment dealers, and banks. Be- 
fore getting underway, efforts were made to determine 
which items have the most appeal; how to create wide 
consumer desire to purchase; and the adequacy of local 
financing. 


is This the Time to do More Advertising? Martin Mayer, the 
man who wrote “Madison Avenue, USA” has a keen ob- 

servation which manufacturers might keep in mind when 

their advertising people urge to step up their adver- 

tising expenditures in order to prevent sales from dropping. 

In a talk to Washington advertising people, he said 
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(Continued from Page 11) 


businessmen are convinced they should maintain their 
advertising, but they usually have to curb it if their sales 
drop because it is one of the few costs which can be 
controlled. “The one sure way to convince a businessman 
to do more advertising this year is to come up with ideas 
which will sell goods. In their hearts, businessmen want 
to advertise,” he observed. “If the advertising man can 
show that his idea will sell goods, the businessman will 
respond.” 


Continued Climb of the Price Index is no surprise to govern- 


Apparently 


ment economists. Prices of services—personal care, medical, 
transportation, utilities—which account for roughly a 
third of a family budget, are climbing. Food which is 
another 29% is at seasonal highs, with some moderate 
declines likely later this year. Softgoods (about 20% of the 
budget) and durables (14%) have been generally firm. 

Since retailers are already selling most durables at 
discount prices, the opportunity for further reductions 
in the prices of so-called big ticket items is not particularly 
promising. Add the fact that the steel industry is hinting 
at another price increase for mid-year, and it is easy to 
understand why so many Congressmen are beginning to 
think that it may be wise to eliminate federal excise taxes 
on automobiles and appliances in an effort to make the 
price tag more attractive to the consumer. 


there is no end to discount gimmicks which man- 
ufacturers can dream up as levers for inducing distribu- 
tors to deal with them exclusively. In a recent case out- 
lined by the Federal Trade Commission, a firm is accused 
of unfair tactics because it offered distributors a 10% 
discount if their purchases equalled the total amount they 
bought from all suppliers in the preceding year; 714% if 
the purchases equalled 75% of the previous year’s total 
requirements and 5% if they equalled 50%. No discounts 
were given to distributor whose purchases amounted to 
less than half of the preceding year’s requirements 
purchased from all suppliers. 

FTC said this represented an illegal effort to induce 
customers to deal exclusively with the firm offering the 
discount. In addition FTC expressed shock at the fact that 
the supplier bought up competing lines from his distribu- 
tors and dumped them on the market at such low prices 
that the market for the competitor’s products was de- 
moralized. 


So far the statistics on Housing Starts in 1958 have not been 





anything to rave about. They have been no better than 
the two preceding years. But housing experts of the FHA 
and Veterans Administration say there is better news 
ahead. 

With easy and ample credit available for the building 
industry, government agencies who insure housing mort- 
gage report a big upsurge in traffic. Now that better 
weather is here, experts believe this paper work will soon 
be translated into new homes, and a stepped up demand 
for the appliances and furnishings that go into them. 
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ROOT 
Universal Borers) 





a type and size for 


every need 








These Root universal borers are especially designed 
and built to handle boring patterns requiring up to 36 holes, 
and ranging over areas up to 8 ft. in length by 22 ins. wide. 
Because of their great productive capacity and unusual 
versatility they can handle in one pass, almost every type 
of multiple boring job regardless of hole pattern, or varia- 
tions in hole depth, hole size and hole counterbore. Write 


today for full information—no obligation. 





















































Max. Spindles! Max. Bore Area 
STYLE CH—‘“S 
14 | 4 ft. x 12 in 
18 | 5 ft. x 12 in. 
22 | 6 ft. x 12 in. 
26 8 ft. x 12 in. 
STYLES CXH-S2 and CXH 
{ 28 | 4 ft. x 22 in. 
q 360~—Sti«|tié«dS Sf. x 22 in 
36 8 ft. x 22 in. | 
] STYLE C-311 
z 12 [4 ft. x 10 in. 
« STYLE C-311S2 
20 | 4 ft. x 17 in. ‘ | 
Style C311 Universal Borer with 





hydraulically operated table 
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B. M. ROOT co. 


YORK PENNA. 
















FURNITURE NEWS 





Style CH Universal Borer with 
hydraulically operated table 





CXH-S2 Front Beam Universal Borer 
with hydraulically operated table 














CXH Regular universal Borer with 
hydraulically operated table 








Six man panel at opening session of NASFM Con- 
vention discuss trends in the store fixture industry 
pertaining to costs, quality, materials and promo- 
tion. 


Store, Bank and Office 


Fixture Manufacturers 
Convention Report 


Industry Leaders Discussed Current 
Problems and Solutions at Chicago 


Over 500 EXECUTIVES FROM 
store, bank and office fixture manu- 
facturers, together with officials from 
stores and prominent architects and 
designers were in attendance at the 
Third Annual Convention and Exposi- 
tion of the National Association of 
Store Fixture Manufacturers, which 
was held at the Conrad Hilton Hotel 
in Chicago on March 27-28. 

A six-man panel composed of 
Lawrence J. Israel of the New York 
architectural firm of Copeland, No- 
vak and Israel, James A. Wares, 
manager of the Architectural Plan- 
ning Division of Marshall Field & 
Co., Chicago, Mr. A. R. Cohen, vice- 
president of Garden City Plating and 
Manufacturing Company, Chicago, 
Burt R. Allen, district sales manager 
of the Formica Corporation, Chicago, 
Al Frost, midwestern division man- 
ager of U.S. Plywood Corporation, 
and Richard F. Kaufman, vice- 
president of American Store Equip- 
ment and Construction Corporation, 


14 


Muskegon, Michigan, examined the 
store fixture picture as it pertains to 
new materials such as metals, plastics, 
woods; the trends relative to quality, 
character and costs; and promotion 
and communication in the industry 
during the opening session on Thurs- 
day morning. 

Pointing out the desirability for 
having even a closer relationship be- 
tween architects, designers and store 
fixture manufacturers, Wares of Mar- 
shall Field & Co., stated that ‘‘While 
we always like to have you follow 
the approved details and shop draw- 
ings, we believe that you should be 
encouraged during the period of de- 
velopment to give of your knowledge 
and give of your background to pro- 
duce better constructed units. I 
would just make a plea that you 
come forward with these ideas, be- 
cause if you do, we are going to have 
a better unit and, in the final analysis, 
we are probably going to have a lower 
cost unit. 
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NEW NASFM PRESIDENT—Charles F. 
Logie, National Store Fixture and 
Equipment Company, Pittsburgh 
succeeds Richard F. Kaufman. 


“One of the characteristics of our 
economy that has the greatest signifi- 
cance to retailers is age trends,” 
stated Wares. He related that if the 
birth rate continues to increase, the 
country will have an estimated popu- 
lation of 190 million by 1965—nearly 
a gain of 18 million! 

What does this all mean to you? 
“Well,” continued Wares, “this tre- 
mendously increasing market will pro- 
vide greater responsibilities for the 
seller and greater sales for those who 
recognize the potentials. 

There is no doubt that this business 
of retailing is, and will continue to 
be, a business of great vitality. We 
retailers hope to provide this grow- 
ing American public with products 
and services which today are actually 
unknown. And to do this we must have 
your help. We must have your help 
to develop new techniques of mer- 
chandising, new tools for selling. We 
must modernize our antiquated stores, 
particularly those in the downtown 
areas that we have let slide because 
we have been concentrating on those 
out in the suburban areas, and it is 
going to call for a great effort on 
the part of all of us, the architects, 
the material suppliers, the fixture 
manufacturers, to meet this tremen- 
dous challenge. The future, does, in- 
deed, have a rosy hue.” 

Cohen pointed out that “the stores 
have been paying a great deal of at- 
tention to their suburban branches, 
but the main tent hasn’t been receiv- 
ing the emphasis it should, and one of 
the fine opportunities for a future in 
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this business is the remodeling, with 
the cooperation of the merchant and 
the architects, of the main stores by 
the fixture industry.” 

It was also brought up by Cohen 
that, “there is a great variance in the 
standards of material, standards of 
workmanship, and it is possible, and, 
in my opinion conceivable, that the 
establishment for standards for bid- 
ding and the establishment of stand- 
ards for material and workmanship 
can be of great benefit to all of us.” 

At the noon luncheon meeting, W. 
E. Wagner of the Chicago office of the 
F. W. Dodge Corporation appraised 
the construction field as it related to 
commercial building and as it per- 
tained to new store construction in 
the coming months. 

Speaking at the afternoon session 
on “The Future of the Department 
Store” Israel told the assembled 
group that in order to fulfill their role 
in supplying the needs of the modern 
store, store fixture manufacturers 
should be ready and able to plan, co- 
ordinate, fabricate, and supervise all 
the many components that make up a 
store interior. 

Israel stated that, ““Today most of 
the well designed department store 
plans are retalinear. They are func- 
tional and clearly defined. They pro- 
vide for the placement of fixtures, 
islands, and departments on carefully 
calculated avenues of exposure. Good 
planning today seeks to identify de- 
partments easily and clearly through 
overall visibility and carefully se- 
lected points of interest. 

It allows for easy inter-change of 
standard size fixture components, for 
expansion or contraction according to 
season or special needs—in short, 
for flexibility. This, in turn, makes 
for economical fixturing. In addition, 
such planning creates the framework 
for a crisp and sharply defined series 
of space forms which we associate 
today with the term “modern.” At 
the same time, this basic simplicity 
allows for imagination in architectural 
and decorative design.” 

“The new fixture,” Israel related, 
“while simple, still provides both flex- 
ibility and standardization. For prac- 
tical purposes, it has become increas- 
ingly important to reduce the number 
of sizes and shapes to a lowest pos- 
sible common denominator. Modular 
Systems have been set up that allow 
for the complete interchange-ability 
of different fixture types—tables, 
lowboys and gondolas. This is an im- 
portant cost factor. 
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Lawrence J. Israel of the New York architectural firm of Copeland, Novak 
and Israel spoke on “The Future of the Department Store” and its effect 
on store fixture industry. 
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B. W. Abrams of the Abrams Fixture Manufacturing Corporation, Atlanta, 
Georgia was chairman of group which discussed costs and estimating for 
manufacturers of standard fixtures. 





Ed Stevenson of Grand Rapids Division of Weber Showcase and Fixture 
Company moderated a session for custom store fixture people covering 
costs and estimating. 
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When we talk about interchange- 
ability, we mean as between fixtures, 
rather than between various compo- 
nents of a single fixture. In the last 
analysis, the store designer and the 
fixture manufacturer must together 
determine how any interchangeable 
parts a fixture needs, In terms of pos- 
sible variations of use, it is surpris- 
ing how few types require this kind 
of flexibility.” 

In discussing the competition to 
department stores from discount 
houses, Israel forsaw a trend towards 
a new type of store that will be a 
combination of department store, 


supermarket and discount house. 

This presents a new challenge to be 
met with clever, attractive and econ- 
omical design. Just because it is 
economical, it need not necessarily be 
cheap. It must be well-designed and 
styled right to appeal to a whole new 
breed of shoppers. However, though 
it is economical, it must wear well, 
both in appearance and in structure,” 
Israel said. 

Dr. Robert G. Seymour, Associate 
Dean of the College of Commerce and 
Business Administration at the Un- 
iversity of Illinois, addressed the 
gathering in the evening on the sub- 
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tapered, with 
Finished or unfinished. 
LEG PARTS 

Five 
Screws, T-Nuts, Glides. 
SPRING CLIPS 


wire. 


WELT CORD 


ing and 4-ply Service Yarn. 


TACKING STRIP 


Tacks in all lengths. 


FURNITURE TRIM 


of style-wise colors. 


DUAL PURPOSE HANDLES 


ture. 


All styles, square or round 
and without 
brass ferrules, in all lengths. 


styles of Detachable 
Plates—plus Hanger Bolts, Log 


Seven most used sizes, with 
Pliers for attaching. Also five 
sizes of Ferrules for border 


Cellulose Welt Cord in all 
sizes, bleached or tan. Jute 
Seaming Cord for harder welt. 


For upholstery edge fastening. 
Made from strong, jute liner 
board in 2” width. Upholstery 


Moss Edging, Fringe and Sofa 
Cording in the widest selection 


Three styles of pull-out Han- 
dies for dual purpose furni- 





TWINES 


A complete line of Spring 
Twine for hand-tying. All 
popular brands of Tufting 
Twines and Braids. 


NEEDLES & PINS 


Upholsterers’ Pins Needles and 
Regulators in various lengths 
and gauges. 


SEWING THREAD 


Four grades, in all colors and 
very competitively priced. 
Nylon Thread and Sewing 
Machine Bobbins. 


STAPLES & HOG RINGS 


Both hand and air operated 
stapling and Hog Ringing 
equipment. Paslode, Duo-Fast 
and Power-line Hog Rings and 
Staples. 


CUSHION MACHINES 
Droll Cushion Filling and 


Cushion Closing Machines, 
recognized as the best. 


UPHOLSTERY PRESS 
Ceiling type compressor for 


upholstered furniture. Finest 
available. Hundreds in use. 


MATERIAL RACK 


Designed to hold up to 44 
rolls of material in an 8’ x 8’ 
area. 


These are but a portion of the many items on which 
we can serve you promptly and efficiently from a 
Half Million Dollar inventory in our mills and ware- 
houses. For complete information on these and other 
Bechik products, we invite your inquiry. 


WRITE FOR OUR CATALOG AND PRICE LIST 
BECHIK PRODUCTS, INC. 
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SUPPLIER OF ACCESSORY ITEMS TO THE BEDDING & FURNITURE INDUSTRIES 


LONG ISLAND CITY + 


650 EUSTIS ST., ST. PAUL 14, MINN. 





* LOS ANGELES + CHICAGO 





SAN FRANCISCO 
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Management— 


“Creative 
Passport to Progress.” 
Separate estimating and cost ses- 
sions were held for the firms produc- 
ing custom store fixtures, and those 


ject of 


companies manufacturing standard 
types of fixtures, on Friday morning. 

Ed Stevenson of the Grand Rapids 
Division of the Weber Showcase and 
Fixture Company, Inc., moderated 
the session for custom store people, 
and Mr. B. W. Abrams of the Abrams 
Fixture Manufacturing Corporation, 
Atlanta, Georgia, was chairman of 
the group discussing standard fixtures. 

At the official business session the 
membership elected William B. Suth- 
erlan, Sutherlan Fixture Company, 
Tacoma, Washington, Frank W. Lud- 
wig, Ludwig and Patterson Company, 
Denver, Colorado, and re-elected Karl 
Weber, Weber Showcase and Fixture 
Co., Ine., Los Angeles, California, 
and Grand Rapids, Michigan, A. S. 
Rovak, St. Louis Fixture Mfg. Co., 
St. Louis, Missouri, and E. C. Swift, 
Saginaw Industries Company, Sagi- 
naw, Michigan, as directors of the 
Association, 

The new Board elected the fol- 
lowing officers for 1958-59? president: 
Charles F. Logie, National Store Fix- 
ture and Equipment Company, Pitts- 
burgh, Pennsylvania, vice-president; 
Bernard W. Abrams, Abrams Fixture 
Mfg. Corp., Atlanta, Georgia; treas- 
urer: Frank Stulik Woodwork Corpor- 
ation of America, Chicago, Illinois. 

Continuing the pattern which prov- 
ed so successful during the past year, 
NASFM will hold another combined 
regional—Board meeting in Colum- 
bus, Ohio, on June 19-20. 

Highlighting the gathering will be 
a comprehensive tour of the Columbus 
Show Case Company under the guid- 
ance of its President, W. F. Archinger, 
Jr., and Treasurer, C. J. Aschinger. 
Recognized as one of the outstanding 
producers of store fixtures and show- 
cases in the country, this is a plant 
tour that every progressive store 
fixture manufacturers will find very 
worth-while to attend. 

A gala evening of fine fellowship, 
excellent cuisine and entertainment 
is planned for Thursday evening, 
June 19th at the renown Scioto 
Country Club. Golfers will find this 
club has an excellent course on which 
to test their prowess 

Final details concerning this meet- 
ing are “‘in the works” now, and you 
will be receiving complete details 
within a few days. In the meantime, 
however, you would do well to set 
aside those dates of June 19-20, for 
your trip to Columbus. 
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New Designs by Peabody 


(Continued from Page 5) 





successful that by June of this year, 
all other collections will have been 
removed from the Richardson line in 
order to make way for the exclusive 
production of Group I and its equally 
well received successor, Group II. 
Demand for these two collections is 
already keeping the factory going on 
a 50-hour week, while plans are being 
formulated for further expansion. 

With fewer designs, but more 
orders, factory production and distri- 
bution is easier and more profitable, 
so that Richardson has gained much 
from its dramatic move. Just how 
this major policy change was brought 
about can best be explained by anal- 
yzing what went into the planning 
and execution of the Group I and 
Group II program. This is what 
Richardson decided to do: 

1. To develop a line that would be 
truly based on today’s needs. Gener- 
ally speaking, this means design that 
is suited to a smaller home, has 
greater mobility, and above all, is 
honest in its concept. While dual 
function is an important considera- 
tion, design must be characterized by 
simple, straight-forward lines, and as 
proof of its honesty, it must never 
become too “gimmicky” or “clever.” 

2. To have a line that would be 
timeless in appeal. In Groups I and II, 
there is no tie to any design tradition, 
but the furniture has a warmth and 
emotionally satisfying feeling that 
defies obsolescence. 

3. To offer lasting quality at a 
price. This, after all, is the only 
logical conclusion to design that has 
a permanent appeal. Unless furni- 
ture is well contructed, its timeless- 
ness becomes pointless. 

In essence, Richardson was chang- 
ing its line to conform with mid- 
twentieth century “taste”—but there 
was to be no change in the firm’s 
century-old tradition of fine crafts- 
manship, conservative design, and a 
refusal to compromise with quality. 

With this policy agreed upon, and 
Groups I and II developed to meet 
these requirements, there was a 
second, integral part of the program 
to be considered, which comes under 
the heading of merchandising. 





FURNITURE NEWS — First 
in Coverage — First in 
Readership and _ Results! 
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The impact of a design program, 
the firm was aware, is only as far- 
reaching as the impact of the mer- 
chandising program behind it. Group 
I and Group II, therefore, went out 
into the world fully backed up with 
the advertising, publicity and dealer 
display aids necessary to awaken the 
desired response from the public. 
Merchandising, it must be pointed 
out, is so closely related to the design 
philosophy behind a collection that it 
becomes the responsibility of the 
designer to take an active part in ad- 
vertising and promotional plans. The 
manufacturer can and should be 
able to depend on his designer for 








creative assistance in projecting the 
idea of good taste at the consumer 
level. This was the final step Rich- 
ardson took into consideration in its 
carefully laid plans for Groups I and 
Il—and the results speak for them- 
selves. 

A parallel example of this same 
thorough planning preliminary to the 
launching of a new group will be seen 
this spring at Joerns Brothers. For 
Joerns, located in Stevens Point, Wis- 
consin, I have designed a collection 
of all-purpose bedroom pieces that 
will be launched with the same care- 
ful consideration to every factor— 
design, quality and marketing. 
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COSTS 
LESS 


do this and save 
‘ 


Specify shipments UNCRATED via 
North American padded vans. 
From factory door to customer’s 
door. It’s quicker, safer, less costly. 


Mail Coupon for Facts and Case Histories About Uncrated Shipping 





NAME 





North American Van Lines 


WORLD HEADQUARTERS ° 
DEPT. G, FORT WAYNE, INDIANA 


f ¢ CRATE MATERIAL & LABOR 


¢ EXCESS SHIPPING WEIGHT 
TRANSFER & STORAGE 
* DAMAGE CLAIM WORK 


LAND, SEA, AIR 





ADDRESS 





CITY 
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Here’s 
Music in the 
Making 


RPE col bisbate Mote) aler-pai sete 


parts for musical units. 


... Weyerhaeuser Particle 
Board meets these exacting 
engineering requirements. 





Precision routing of the concentric parts for an automatic 
musical unit is another use for Weyerhaeuser 4-Square Par- 
ticle Board. The high-speed production of these parts for the 
speaker cone requires day-to-day material consistency... uni- 
form density and thickness make this production efficient. 


Workable 4-Square Particle Board panels saw, dado, drill, 
miter and rout cleanly to engineers’ specifications. Weyer- 
haeuser Particle Board is shipped with a smooth, ready-to-use 
surface as a core for laminated decorative plastics, wood 
veneers and other high-quality facing materials. 

Weyerhaeuser Particle Board is available in a range of sizes 
and thicknesses...a versatile core stock for veneered furni- 
ture, cabinet doors, store fixtures and precision parts. Standard 
size: 4’x 8’... lengths to 16’, cut-to-size on special order. 
Thicknesses: 3/8” to 1”. Densities: 30 to 60 lbs. per cu. ft. 





WEYERHAEUSER 


For further information, write: 
WEYERHAEUSER SALES 

COMPANY, Special Products 
Division, Tacoma, Washington 


A WEYERHAEUSER FOREST PRODUCT 
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BUSINESS BRIEFS 


Nearly 40% of unemployment is normal and represents 
only shifting from one job to another. The business 
outlook is not a blank, 

Our political man-made recession has been caused 
by a sharp downturn of investment plus the sharper 
turndown in business profits and the realization 
that the missing force in our economy is profits. 
Wild spending by government and tax cuts are not 
the solution to our present unfavorable outlook 
but measures to brighten the profit outlook are 
most urgent. This approach to the economy is ele- 
mental but politicians are not foresighted enough 
to see it. 

Consumer demand is affected directly and favorably 
with knowledge of trends indicating that profits 
can ‘be expected, that investment outlays are in the 
immediate offing, and reasonable assurances appear 
on the horizon to inspire confidence. 

How can profitability be understood by Congress 
when the fact that 610 manufacturing companies had 
their profits drop 16% in the 4th quarter of '57 
as compared to the 4th quarter of '56 and the returns 
for the lst quarter of '58 are even more unpleasant ! 
Bottom close at hand for types of durable goods made 
for consumers. 


Employers stiffening resistance to Union demands 
continues to show up in reports of bargaining set- 
tlements as pay increases are being given—but run- 
ning lower. 


Big companies cutting costs for the present while . 
keeping ready for a long-term rise in business; Your Choice for Convenience 
expressing belief they should not add fuel to gloomy in PITTSBURGH 
talk by taking open and drastic action. = 

There are hopeful indications that the rapid rise 
in unemployment is coming to an end but any future 
rise in jobs will hinge upon completion of talks, 
without strikes, on labor contracts that are up 
for renewal. 


May could be the crucial month to test how retail 
Sales will move but indications are that consumers 
have not lost their willingness to spend—just con- 
tinue to be cautious. 

The uncontrolled thrust upward of wage costs has 
been eating up profit margins as have fringe bene- 
fits which are growing a pace. 
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One year subscription $3.00, two years 


for $5.00 and three years for $7.00. Outside U. S. A. 











Handy Way Teo Subscribe 


Fill in coupon and mail to FURNITURE NEWS, 666 Lake Shore 


Drive, Chicago 11, Illinois. 
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Hotel Pittsburgher 


Right in the heart of the 
Golden Triangle 400 out- 
side rooms with TV and 
every comfort of modern 
hotel design. General 
he et Forbes Lounge and Dining 
oon) fear Room ... Air Conditioning. 
en) Bate Airport Limousine and 
Taxi Service. 








Forbes Avenue Below Grant 
ATlantic 1-6970 




















If unemployment goes high enough it could bring the Sechtown Meter tate 
cost-price spiral under more control but no one in The very finest sccommo- 
his right mind advocates more recession to accom- roume wih TV. shphoen 

: : combination tile baths. Ex- 
plish this end. cellent dining room. Facili- 
With our economy as it now is, a sharp rise in wages —— 
in any major industrial group would lessen consumer et ccf 
purchasing power and increase all general prices UNderhill 3.2100 eS 
of essential goods. ya’ 
It is high time to deal realistically with the labor- Hotel Pittshurgher Motel 
union monopoly power and its coercive methods, ( pe (Re 
brought about by a series of legislative actions IK West, $6 hmuriows.stcondh 
and milk-toast decisions which privileges, once eel, sree phone. Courtesy cart 
conferred, can be taken away. dyMorers — 
When Congress gets down to the business of reform- Joseph F. Duddy, Gen. Mgr. ; 
ing our ruinous and crazy-guilt tax structure which eae thetneatmmaiiiinesiiiieaiiin 
bears down heavily on savings and profits, there ot no charge .. telephone ony Keolt Hotel-or teletype PG-29. 
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New Developments in 





PLASTICS are Worth 


Your Consideration 


Watch for Them, Use Them To 
Improve Your Own Products 


By H. S. JOHNSON JR. 


S ome of our most successful furni- 
ture manufacturers got their start 
making covered wagons for the Gold 
Rush, wooden caskets for Civil War 
victims, or the one popular surrey with 
the fringe on top. Today they are 
making the chairs, tables and beds 
being sold in furniture stores from 
coast to coast. They owe the fact that 
they are still in business to their abil- 
ity to change with the times. Each of 
them found it necessary to develop 
new products that could be made and 
sold profitably. 

The buggy whip, once a hot con- 
sumer item, has gasped its last. But 
the shrewd buggy whip manufacturer 
who converted his factory long ago 
is still in business selling new and 
different products—at a profit. 

Throughout its lifetime a company 
must change its products to fit the 
needs of consumers. It must be able 
to compete with other products avail- 
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able on the same market, and the 
changeover must be made in time to 
prevent declining sales from causing 
disaster. Thus we introduce a prob- 
lem of timing as well as change in the 
product itself. Seldom can a manu- 
facturer meet all these problems him- 
self. It is one of the reasons for rapid 
growth, in recent years of specialists 
in applied research, 

In order to meet the needs of a 
competitive consumer market, the for- 
ward-looking manufacturer must 
study many new products now in the 
development stage. Probably the rich- 
est field of study for furniture manu- 
facturers lies in the plastics industry 
which is offering many new products 
and processes, some of which can look 
forward to very rapid growth in the 
near future. 

Standard high pressure laminates— 
Panelyte, Formica, Pionite, Micarta 
and the like—have shown their great- 





H. S. Johnson Jr., Director, The 
Applied Research Group, 1750 
Harding Rd., Northfield, Ill. TARG 
is engaged in new product devel- 
opment research to aid firms in 
their product diversification pro- 
grams. 


est pains in the past few years with 
the introduction of wood grain pat- 
terns. While modern styles have made 
extensive use of these laminates, the 
traditional field has only been mod- 
estly invaded. Traditional furniture 
looks best when the wood is shaded 
and present mahogany, walnut, cherry 
or maple printed high pressure lamin- 
ates seem flat when used on tradi- 
tional pieces. Custom shading for 
plastic tops is now being developed 
and initial experiments indicate there 
will be no problems. 
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(1) Experimental low pressure plastic laminate 
incorporating new type resin is subjected to 
match test. Laminate consists of one overlay 
sheet and one decorative sheet formed in sin- 
gle pressing to % inch particle board. 


The use of exotic wood veneers for 
furniture surface decoration has also 
risen sharply in the past several years. 
The various wood and veneer associa- 
tions, much pleased by this turn of 
events, have not been enthusiastic 
about plastic tops for they realize that 
every plastic top sold today represents 
a piece of face veneer not sold. 

Two new processes can now re- 
concile the associations and enable 
furniture manufacturers to use exotic 
woods and plastic tops too. 

In the first process, a standard high 
pressure laminate is made using wood 
veneer instead of the printed decora- 
tive sheet of conventional high 
pressure laminates. Several high pres- 
sure laminators have produced this 
product in the past but dropped it. 
With the advent of new resins, how- 
ever and the development of custom 
shading, this product is slated to make 
a comeback. Plastic tops may well be 
genuine mahogany or walnut in the 
future. 

The second innovation of the same 
nature is the cast plastic surface 
which can be applied to a finished 
veneer. Early cast plastics had un- 
even surfaces but by using new tech- 





(2) Pencil eraser is used to clean and burnish 
burned area. 


niques, this problem  has_ been 
overcome. The new cast plastics have 
a smooth gloss and give high heat 
and abrasion resistance. In addition 
to finished veneers, this surface can 
be applied to paper decorative and 
printed surfaces with equal facility. 

Low pressure laminates, previously 
made with standard Melamine and 
phenolic resins, have proved unsatis- 
factory radically. New resins, partic- 
ularly American Cyanimids and 
Triazene resins, produce a first rate 
plastic top which can be made in a 
good, standard hot plate plywood 
press. 

The possibilities of this advance 
will affect every manufacturer who 
makes his own plywood. He can 
produce custom plastic tops, veneered 
and shaded, finished in his own partic- 
ular needs. This new process will 
open the way for many manufacturers 
to break into this field which has 
previously been highly specialized 
from an equipment standpoint and 
controlled by a relatively few com- 
panies. 

Everyone is familiar with vinyl up- 
holstering material characterized by 
its softness, flexibility and toughness 
but this is not all vinyl can be. As 





(3) Note lack of pitting and discoloration. 


the plastisizer content of vinyl is 
reduced, it becomes very hard and 
tough, a highly useful material in 
another form. The unique feature 
here is that the pure resin in granular 
form can be mixed with plastisizer at 
normal temperatures to produce a 
slow moving liquid. When heat is 
applied to this mixture the plastisizer 
combines with the vinyl, instantly 
forming a solid mass. These mixtures 
are known as plastisols and can be 
slush molded, rotationally molded or 
cast. 

The rotational molding of furni- 
ture parts with plastisols has many 
advantages. The smooth irregular 
shapes of modern contour furniture 
can be made economically. The vinyl 
itself can be colored to match exactly 
any upholstering vinyl in a solid color. 
The mold can be grained to produce 
finished pieces simulating wood, 
leather or other textured surfaces. 
Complex pieces such as chair arms 
and legs can be case in one operation. 

These are just some of the new 
technologies in the plastics industry 
alone which furniture manufacturers 
ean look for in the near future. 
Watch them; use them to improve 
your own products. 
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STAR SALESMAN! 
mr 


Everything from silk labels and 
streamers to law labels. Top quality, 


lowest prices, fastest delivery. 


LABEL CORPORATION 


BOSTON: 1261-1295 Blue Hill Avenue, Boston 26, Mass. 
NEW YORK: 1472 Broadway, Room 523, New York, N. Y. 
CHICAGO: American Furniture Mart, Chicago 11, Ill. 
MID-WEST: Roger Muther, 28 Thorndell Dr., St. Louis 
WESTERN: Dick Dietrich Assoc., L. A., San Fron. ond N. W. 


MICH.-IND.: J. Foley, 1712 Rosewood Ave., S. E., 
Grand Rapids, Mich. 
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GLUE TANKS 


RITE-HETE TANKS 
prepared glue ready to tap into 
smaller pots—speed production. Fur- 
nished complete with cord, plug, auto- 
matic heat control and agitator. LOW 
operating cost. Made in 5, 10, 15, 20- 
gallon and larger sizes. 





Save 
Glue 
(Cookers) keep 








ALSO 
ELECTRIC GLUE POTS 


save time, labor and material. Thermo- 

Ss a 

need — '/2-p ion or larger. 
For more information wile 


ROHNE ELECTRIC MFG. CO., INC. 
24 E. Hennepin Ave., Minneapolis 1, Minn. 


size for every 
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98% 


of all businesses in the 





United States are in the 
Small Group. 


The consensus of expert 


Business 


opinion, backed by exten- 
sive investigation in the 
small business field shows 
that fifty-eight and seven- 
tenths per cent of these 
businesses that went bank- 
rupt suffered from in- 
efficient management. 

However, only twenty- 
eight and two-tenths of 
the businesses so afflicted 
thought this was the 
cause. 

The problem in any 
small business is how to 
keep abreast of the latest 
and most effective means 
of operating and control- 
ling the various phases 
of the enterprise. In these 
days of mounting costs 
and prices no possibility 
for improvement should 


be neglected. 


FURNITURE 
NEWS 


666 Lake Shore Dr. 
Chicago 11, Ill. 


Subscription Rates: 


$3.00 a year 
$5.00 for 2 years 
$7.00 for 3 years 


Outside United States 
$10.00 a year 
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BUSINESS BRIEFS 


will be immediate effect, more important than the 
money involved. But to bring federal spending back 
to control may cause a political revolution and 
congressional organization to accomplish it. 


Federal, state and local spending take 20% of the 
national profit. Why should we go all out for public 
works schemes to enlarge and prolong political 
power! Do our public officials understand the true 
nature of a profit and loss economy! 


Short of a major recession, households should grow 
about one million a year, causing a need for one 
million new housing units. Still big demand for 
replacement of sub-standard houses. Prospects good 
for 10 years ahead if costs and design are held in 
line. 

"This pause, downturn, recession or whatever you 
want to call it is best advertised and most artifi- 
cially created one we have ever experienced." 

A billion dollars is a pile of $1,000 bills, 111 feet 
higher than Washington monument. 


Why should Unions be permitted to make political 
contributions when corporations are barred by law 
from doing so! 


Estimates indicate that federal spending will be 
up by $13 billion in the next six months. (Last year, 
$10 billion same period.) 


Cost of aircraft was $10. per 1b. in World War II but 
cost to be $70 alb. when delivered 2 or 3 years hence. 
Senator Byrd pleads for taxpayers to demand federal 
expenditure be confined to absolute essentials for 
uncontrolled spending will bring on more soaring 
inflation. 

If you favor a business, personal or excise tax cut, 
write your Congressmen now. Get others to do so. 
Tell how your business is faring and what a tax cut 
would help. 

Sufferers from unfair competition by firms trading 
on phony discounts or misrepresenting the prices 
and services they offer, should complain to Federal 
Trade commission, but be specific. 


School enrollment now 41.2 million. Teen age market 
can broaden business and develop promotions. 


Figure on a 3% increase in sales on merchandise con- 
nected with new home construction and home repair 
and maintenance. (Predictions call for increase in 
home construction of 50,000 this year over '57.) 


Many looking to homebuilding for a comeback to lead 
business out of its recession by spurring construc- 
tion industries and durables ; but even with federal 
aid upswing cannot get going in first half of this 
year. 

Durable goods manufacturers are expecting a 5% drop 
in sales compared to last year while increases are 
expected in foods, beverages, paper, chemicals and 
utilities. 

Decline in new projects is 30% which accounts for 
most of the 15% over-all decrease in spending ex- 
pected during the year. a 
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WEYTEX* 


forms with speed and accuracy 


WEYTEX* surface with 
wood veneer core 
formed and laminated 





|4-SQUARE | 


WEYTEX 
STANDARD 
TEMPERED 

PERFORATED 
Thicknesses: 
3/12", 1/10’, 1/8" 
3/16”, 1/4”, 5/16” 
Sizes: 

4 ft. wide 


Lengths: 
8 ft. to 16 ft. 





You get Bending ..ccuracy with Weyerhaeuser 4-Square Weytex* 


Fast, precision bending ot Standard WEYTEX* for musical 
instrument parts is typified above. This specified component 
part is formed to a corner radius of 2-7/8”. Weyerhaeuser 
WEYTEX is the hardboard used by many manufacturers when 
precision bending is required. It can be formed to a 1” radius 
without cracking or crazing to give you a quality product. 


With WEYTEX— STANDARD, TEMPERED or PERFO- 
RATED types-—you get qualities that maintain specified 
accuracy with automatic equipment. WEYTEX works clean— 
sawing, routing, die cutting, planing or shaping. WEYTEX 
saves time and money because its smooth surfaces substan- 
tially reduce rejects from painting and grain printing. 

Top performance is a characteristic of WEYTEX. A few ot 
its many uses are in displays, toys, as a core and crossbanding 
under veneers, furniture, indoor and outdoor signs and scores 
of other industrial applications. WEYTEX is versatile. 











For interesting facts, write: 
WEYERHAEUSER SALES 
COMPANY 

Special Products Division 
Tacoma, Washington 


WEYTEX 


HARDBOAROD S 


*T. M. Reg. 


WEYERHAEUSER FOREST PRODUCT 
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Cut 4 fo 32 carvings 

at one time on Oliver 

Multiple Spindle Carving 
Machines 


It takes a good man to tell the original from 
the duplicate carved on the Oliver! The low 
unit cost tells why leading furniture plants 
operate from one to nine of these machines 
for flat back, round and odd shapes. Table 
remains stationary while the spindles cut 
carvings up to 54 inches long without re- 
setting. Rounded stock is turned simultane- 
ously for uniform accuracy. Reverse cutting 
attachment enables you to use one pattern 
to carve both right and left hand work. The 
constant, powerful drive to the spindles 
makes heavy cuts at top speed. Made in 
sizes of 4 to 32 spindles. 
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Write today for Bulletin No. 308 con- 
‘ta, taining full descriptions of Oliver Mul- 
Cs, tiple Spindle Carving Machines. 
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OLIVER MACHINERY COMPANY 


Grand Rapids 2, Michigan 
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“WHERE TO BUY” 


ADVERTISING & SALES 


Publications 


Pe nee rNINNIN N 0o sinGr Sod chains o-seloaie sess eA ee wre beintete 
666 Lake Shore Drive, Chicago 11, Ill. 


PAE TONS 85.55 Os oleic Ans hrs sone HON ade dewiene hem emios 20 
666 Lake Shore Drive, Chicago 11, il! 


RAO IRI IE oi, ooo eoeneacie civ rhe oo neewins Semnsiens seen cen 26 
185 Madison Ave., New York 16, N.Y. 


Buyers Market Buildings 


EN A IIIIOOY fis 5 cicdiete DRGs Sees eerie). 0h cence 4th Cover 
666 Lake Shore Drive, Chicago 11, Ill. 


ADHESIVES & EQUIPMENT 


Glue Pots & Tanks 


ati EIRTING NON i 65 0s oss Sionh sere eae sdiccnsiee reece 21 
24 E. Hennepin Ave., Minneapolis 1, Minn. 


FASTENERS & EQUIPMENT 


Screws 


Southern Screw Company ........+.e6- praiaiocarecolereeinselavereeearsts 
Statesville, North Carolina. 


Illinois Tool Works, Shakeproof Division .............+++ee0- 
St. Charles Rd., Elgin, III. 


Staplers, Tackers & Staples 


Fastener Corporation ......cccccsccscccccscreresvesvecvees 
3750-54 River Rd., Franklin Park, Ill. 


FINISHES & EQUIPMENT 


Air Sanders 


Dercirtraite ID TN Oo nooo ck ch is dcuiewevs ees ® 
1020 Ninth St., Rockford, Ill. 


FURNITURE & FIXTURE HARDWARE 


Drawer Slides & Hardware 


WCF TEL NITE NTO osc sciac icine eis aisle. oF sicleiel en eiyia) oe tiseles . 
Grand Rapids 4, Michigan 


Ferrules & Hardware 


Winzeler Stamping Company ..........ceceeeeeeecseecceees 
29 Wabash Ave., Montpelier, Ohio 


FURNITURE LEGS 


* 


Wood Legs 

WR Fe NR osro ors vo a6 a wlal prslv ees ie(nisoieseier Acsialeio-oieros Si slerelmeselnceinncels ’ 
South Haven, Michigan 

OTITIS ROD 5 560 6/05 010 0,010)6 16:4 /4:0'4.01sl00'0. 6's eisi030 e008 3rd Cover 


125-27 Fifteenth St., Brooklyn 15, N. Y. 
Plastic Legs 


Detes Peeters RIE ING oo .5 6.666 oie co cv ce cicewcscccee's 
6349 N. Clark St., Chicago, Ill. 


BASIC MATERIALS 


Plastic Laminates 


Marlite Division of Masonite Corp. .............ccecccccccecs 
Dover, Ohio. 


Hardboard & Particle Board 


GeGraia-Patite GomOrGnON, iscc ccc ee cece cecisecsececces 
Equitable Bldg., Portland, Oregon. 

Masonite Corporation 2... cccccccccccccccccncsccccscoecens 
111 W. Washington St., Chicago, Ill. 

eee aaa a ov oie ooo a ove wiv esis wiele aie rels esieie's oe -s 
3070 Northwest Front Ave., Portland 10, Oregon. 

Southern Plaswood Corp., Div. Emerite Corp. ..............4.- 
1126 Ist Nat’l Bank Bidg., Jackson, Miss. 
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Wavestinnuser: Satee Company: oo «6.6 isceciccccmccwses 18, 23 
Tacoma Building, Tacoma 1, Washington 


Marble Tops 

WP Ot EN, 6 Wa oc. e Ge Be Seniides oncuweasenedeadensnees e 
100 Hudson St., New York, N. Y. 

Wood Mouldings 


NCI OT © oe sss ois isis wie cewaamesedcquewenacen 
Grand Rapids 2, Mich. 


PACKAGING & TRANSPORTATION 


Vans and Trailers 


RINE cadens ceiticsincxedaciendeadasnccurceadewsas 3 
Elba, Alabama 


Uncrated Shipping Service 


North American Van Lines, Inc. ..........ccceececccccccces 17 
Fort Wayne, Indiana. 


Packaging Materials 


ERT: MTOR @8le io bod Wa pentddee di kavonceeneanesak 
Hillside,, New Jersey. 


UPHOLSTERY & BEDDING SUPPLIES 


eerie I FINN ee Shi tre euaiwaws ces diem iasadecwede’s 16 
650 Eustis St., St. Paul 14, Minn. 


Cushioning Materials 


encanta Or CII 6 leit acc d wowace memannsde sama 
Michigan City, Indiana. 

Celanese Corp. of America, Textile Div. ................005- 
Charlotte, North Carolina 

General Tire & Rubber Co., Polyfoam Div. .............. 2nd Cover 
Marion, Indiana. 

Matlanel Catan Betis: (sHIGIe q.....60 cc ccccicccsescescesiocs 
Memphis, Tennessee. 
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Fabrics, Plastic 

Nea Tia 6. A vd cdetccdadddecdearsesetexe 9 
Philadelphia 34, Pa. 

Fabrics, Woven 


Cate: Fa ois tc eletaieivssdecavewecantess 
P. O. Box 1511, High Point, N. C. 


Labels 


Waldoroth Label Corporation ...............00e cee eeeeees 21 
1261-1295 Blue Hill Ave., Boston 26, Mass. 


Springs, Units & Accessories 


PRC ONUD oo ce eosin cdat is Aeawedsedhadaasederen 
Carthoge ,Missouri. 

Caen Sian Wie GONG oda bkde cacind cvecdaveddwadceoker: sd 
1417 Tryon St., High Point, N. C. 

NG Se: Frent: COMMII  ccccuddkecesneasdeneadaddeuen vac 
21590 Hoover Rd., Detroit 13, Mich. 

TONG GHD. sce cccencicdvanendseeaesswebadWadisacscats 
1450 N. Dayton St., Chicago, II1. 


WOODWORKING MACHINERY 


Woodworking Machinery Manufacturers Ass'n ................ 
1900 Arch St., Philade!phia, Pa. 


Buse: MUON: 6d dc dcscuuccdencdcucadendésins eoccece reo* 
230° Eighth St., Holland, Michigan. 

Fey: Oi TCs cd cacnteddscurecganeeedsicetabares . 

2027 Eastern Ave., Cincinnati 2, Ohio. 

Farle : GOON QR oi oc kes eccscenececdsaccanescsber . 
P. O. Box 4065, Tulsa, Okla. 

NN AI oo Wa b:dcta hes cndis Votewkscateevetes ‘ 
Rockford, Illinois. 

CONOR ING Sa wins denucnscxdeccndeweseceducedanal 24 
Grand Rapids 2, Mich. 

a TTC TTCT EET OTCC Te rT ree _ 
670 Front Ave., N.W., Grand Rapids 4, Michigan. 

Ch: CO I id das cccdcacdivantedenceaadeecewes 13 
York, Pa. 

Waly: Ge: Sais Cts NN De ok ididiciccccdcwducnwasiowdies : 


Greensboro, N. C. 








Kroehler Casegoods 
(Continued from Page 7) 





The latest technological advance- 
ments are applied in the finishing 
processes. Moving belts pass each 
piece of furniture along through 
dozens of spraying, drying, varnish 
and lacquer operations. 

The final finish is applied by hand 
just prior to the application of the 
hardware, when a gentle pumice re- 
moves even the slightest imperfec- 
tion. 

A close inspection under revealing 
lights is the last step prior to ship- 
ment. Any piece that cannot pass 
this test goes back into production 
for a complete refinishing. 

Since Kroehler has acquired the 
Louisville plant for case goods pro- 
duction, there has been a new element 
of correlation introduced in the de- 
sign of upholstered and case goods. 
Several national Kroehler ads recent- 
ly have featured this harmony of 
styling in bedroom, dining and living 
room furniture. 

This complete integration has been 
a big step in accomplishing the 
founder’s dream of 65 years ago to 
produce furniture for the entire home 
and making it available from coast 
to coast. # 
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Scene in rough mill of Kroehler Plant 19, showing rough cut dimension 
stock being turned, shaped and molded into furniture parts prior to going 


to assembly departments in finish mill. 
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George Gayou and John Snow 


NAFM’s 4th Annual Supply, 
Equipment & Fabric Fair, to be held 
at the Conrad Hilton Hotel, Chicago, 
August 24-27, 1958, will be expanded 
to include exhibits of European wood- 
working machinery and furniture 
fabrics, according to an announce- 
ment by John M. Snow, executive 
vice president of the National Asso- 
ciation of Furniture Manufacturers, 
sponsors of the annual event. This is 
the first time invitations have been 
extended to other than American 
suppliers. The Fair is attended an- 
nually by about 2,000 furniture and 
woodworking executives from all 
parts of the world. 

As a result of action by NAFM’s 
Board of Directors, woodworking 
machinery manufacturers and fabric 
mills in Denmark, France, Italy, 
Sweden, Switzerland, West Germany 
and other European countries are 
being invited to participate in the 
Fair. The Board felt there were many 

















26 


Nationally Recognized as the 
Medium for Credit 
Protection 
Credit Reference Books 
Salesmen’s State Editions 
(Pocket Size) 
Weekly Reports and 

Supplement Manufocturer 


LYON FURNITURE MERCANTILE AGENCY 


JOHN J. SIGERSON, General Monager 


important developments in these coun- 
tries that are not now readily avail- 
able to the American furniture and 
woodworking industries. By expand- 
ing the Fair to include such products, 
assimilation of these new develop- 
ments by American industry can be 
greatly enhanced. 

American woodworking authorities 
who have made a study of wood- 
working developments abroad are 
convinced that in some ways, some 
European countries have far out- 
distanced developments over here. 

“Because furniture sales have such 
a wide base in style and fashion, many 
of the European furniture fabrics 
are necessary to cover the entire 
market satisfactorily,’ Snow said. “A 
lot of progress can be made swiftly 
by furniture and woodworking 
executives who study new develop- 
ments in these lines, over here. Only 
a very limited number can go abroad 
every year.” 


LYON RED BOOK Published since 1876 


Credit Reports 


Experience 
Collections 


Gives Justice to the Dealer 
and Protection to the 
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Weekly Interchange of Trade 


A National Organization That 


Imported Fabrics 
and Woodworking 
Machinery Slated 
For NAFM Show 


NAFM Board Action Permits 


Participation by Suppliers from 


European Countries 


George Gayou, NAFM exhibit di- 
rector, is presently in Europe to visit 
Trade Fairs and make certain contacts 
which will help to broaden the exhibits 
at the NAFM Trade Fair. It was the 
consensus of the NAFM Board that 
furniture and woodworking executives 
in this country would be greatly in- 
terested in an opportunity to see 
and purchase machinery and fabrics 
at one convenient location in the 
country, such as that offered by the 
NAFM Trade Fair. 

NAFM has already received inquir- 
ies from prominent importers of wood- 
working equipment and is planning to 
set aside a sufficient portion of the 
exhibit area to accommodate such 
displays. 

With the increase expected from 
European exhibitors, and the interest 
in money-saving production ideas on 
the par of furniture and woodworking 
executives, it is expected that this 
year’s Fair will be the largest on 
record, according to Snow. 


EXECUTIVE OFFICES 
185 MADISON AVE., NEW YORK 16, N. Y. 


Boston 14, Mass. 
Rm. 1112, No. Sta. Indust. Bidg. 
High Point, N. C. ....107 West Green St. 
Cincinnati 2, Ohio ...... 406 Elm Street 
Philadelphia 7, pa...12 South 12th Street 
Grand Rapids 2, Mich. 
Ass'n of Commerce Bldg. 
Chicago 1, Ill. ...221 N. LaSalle Street 
Los Angeles 15, Cal. ..1060 So. Broadway 
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WOOD TURNED LEGS 





1500* 5000 





144%4¢ 13%¢)} 





16¢ 15¢ 





17¢ 16%2¢ 





19%¢ 19¢ 





22%4¢ 22¢ 





24¢ 23¢ 





26¢ 25¢ 








27\4¢ 262¢ 





*Add 2c per leg for quantities 
under 1500 
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5000 lots—3” with ferrule 


FINISHED COMPLETE 
@ KILN DRIED HARDWOOD 8/4 STOCK 
© SOLID BRASS FERRULES 
© HANGER BOLT 5/16 OR DOWEL SCREW 


@ 3 COAT FINISHES (BLACK, WALNUT, 
BLOND AND MAHOGANY) 


@ IMMEDIATE DELIVERY — OVER 250,000 
LEGS IN STOCK AT ALL TIMES 


_— 





Our price list (below) demonstrates that you'll find NO LOWER 
PRICES ANYWHERE for stock turnings. Legs to your specifications 
will reflect proportionate low prices. May we quote to your needs? 


iZelelaldohicla mine 
| Dept. 8 APA STC eet 
STerling 8-5597 





POR GES LI em 


AMERICAN FURNITURE MART The 


1,250 


Summer Market ae 
June 16-26, 1958 Lines 


Watle Foday for Admitlance Passes Include: 
a 


WHICH ONE MARKET CENTER— Gay, UPHOLSTERED 


e Covers YOUR customers best? | N BEDROOM 
e Gets most Top-rated dealers? | 4) DINING ROOM 
Shows Most of Your-Type Merchandise? ’ BEDDING 


Builds good climate for your product? 
TABLES 


Has record salespower for exhibitors? 
93 DINETTES 
An advertisement, similar to this, 


is helping build attendance for you > ON 
— appearing in more than 20 retail “he MT. 52 OUTDOOR 
furniture publications. "TAR 


48 LAMPS 


25 NOVELTIES 


17 STOVE -- RANGE 





62 KITCHEN 


37 JUVENILE 





48 METAL FURN. 





Plus 42 DISPLAY 
& ADVERTISING 
SPECIALISTS——and 





Retail, Wholesale, 
Manufacturers’ & 
Salesmen's National 
Association 
Headquarters. 





AMERICAN FURNITURE MART 


| 666 LAKE SHORE DRIVE CHICAGO 11, ILLINOIS 


a 


..... —_— 





